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ADDENDUM C - Program Logic Model
Agency Name: Youth & Development Agency
Program Name: Child/Parent Literacy
Focused Care Area: Children & Families

	RESOURCES
	
	ACTIVITIES
	
	OUTPUTS
	
	OUTCOMES
	
	GOALS

	SERVICE PROVIDERS:

Staff, teachers, and volunteers from partner agencies

PROGRAM SETTING:

Facilities and classrooms at partner agency sites

COLLABORATIONS:

Schools

Libraries

SERVICE TECHNOLOGIES:

Books, curriculum, & classroom handouts

FUNDING SOURCES:

Governments

United Way

Grants

PARTICIPANTS:

Parents/Children/.Schools
	
	Outreach to identify program participants

One hour class sessions where parents read children’s books together, practice reading aloud, talk about the books, take books home to read and talk about them with their children

Home visits by program staff to distribute books and talk with parents and children together about reading
	
	Three 12-week classes of one hour sessions and average attendance in each class

Total number of participants attending classes

Total number of participants attending classes

Total number of home visits


	
	Improve parent skill in reading aloud to their children

Increase parent child interaction in reading

Increased involvement of parents in their children’s education

Increased comprehension and use of language by children

Increased reading skills among children
	
	Children will do better in school

Parents will be better readers

Stronger parent/child relationships


ADDENDUM C – Evaluation Plan
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ADDENDUM C – Evaluation Plan

Agency Name: Youth and Development Agency
Program Name: Child/Parent Literacy
Focused Care Area:  Children & Families
	OUTCOMES
	INDICATORS
	MEASUREMENT TOOL/APPROACH
	SAMPLING STRATEGY & SAMPLE SIZE
	FREQUENCY & SCHEDULE OF DATA COLLECTION

	1.Improve parent skill in reading aloud to children
	1.30% of parents increase use of reading aloud skills and techniques by parents

	Observation by program staff
	All parents
	At entry into the program

At the end of the workshop

	2. Increase parent child interaction in reading
	2. 20% of parents increase time spent on storytelling, reading or assisting children with homework 
	Survey of parents developed by program staff
	All parents
	At entry into the program

At the end of the workshop

At three and six month follow-up

	3. Increase involvement of parents in their children’s education


	3. 40% increase in attendance by parents at conferences and amount of time parents spent helping at the school or in the classroom
	Survey of teachers and parents developed by program staff
	All teachers and parents
	Monthly, throughout the school year

	4.Increased comprehension and use of language by children


	4.  50% of children demonstrate an increase in vocabulary and speaking ability
	Observation by teachers
	Every third child entering the program
	Monthly, throughout the school year

	5. Increased reading skills among children


	5. 50% children read at their grade level or above
	Testing by teachers using standardized test provided by the state
	Every third child entering the program
	Monthly through the school year


